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Summary

This paper is to focus on the translation of English colour-related
idioms as culture-specific expressions and is to question the validity of
the notions of foreignisation and domestication brought to the fore of
translation studies by Venuti (1995). However, it is not intended here
to question the quality of Venuti’s advocacy of foreignising
translation, but rather to apply the notions of foreignisation,
domestication, mainly paraphrase as a conceptual framework for the
translation of idioms as a case of cultural transfer. This will be done
by providing translations and analysing already existing translations of
a number of English colour-related idioms.

More particularly, this paper will examine whether it is possible to
observe any form of consistency in the strategies used for the
translation of such culturally-bound expressions. This paper is an
attempt to suggest strategies for the translation of such cultural
expressions, e.g. foreignisation, domestication, and paraphrase (a
domestication-biased strategy). This study is to be more descriptive
than prescriptive; it will describe already existing translations in order
to make generalisations about translation methods. Such
generalisations may be taken as guidelines for the translation of
English colour-related idioms.

This study will answer the following questions: Which strategy is
more appropriate as far as colour-related idiomatic expressions are
concerned? Which strategy can help the translated idiom has its
intended effect in the target language? Can domestication and
foreignisation complement each other? Are there situations where
foreignisation is more appropriate, and vice versa? And are there
—' 631 I

(2012 aigy— Ja 1) 40 el - yuadi e il il g



Amal Abdel Sattar Metwally, Neveen Hassan Khalil, PHD

situations where paraphrase is preferable and why?
Methodology and Methods of Data Collection and Data Analysis

This paper offers a descriptive content analysis of colour-related
idioms as culture expressions. It is intended to examine and propose
ways of translating English colour-related idioms. More specifically, it
will contrast the application of the foreignisation and domestication
strategies to the translation of such culturally-bound expressions. To
this end, this paper will make use of many theories, concepts and
previous studies. The study will use as its tools the linguistic relativity
hypothesis introduced by the anthropologist Edward Sapir and his
colleague and student Benjamin Whorf. The principle of translation
equivalence, Skopos theory, and characteristics of idioms, are all to be
used as methods of analysis.

The corpus data required for this study will consist of a list of
English colour-related idioms collected mainly from the Cambridge
International Dictionary of English, Oxford English Dictionary and
AL-Mawrid English Dictionary.

The proposed paper will employ the two modes of translation
distinguished by Venuti (1995), foreignisation and domestication. The
former is a parallel word-for-word translation that aims at rendering
the form of the SL into the TL and the latter is a sentential translation
that aims at conveying the meaning of the SL rather than the form. As
pointed out earlier, the theoretical framework will make use of the
skopos theory, which incorporates strategies ranging from the most
literal (foreignising) to the freest (domesticating). paraphrase will be
also discussed with reference to the translation of idioms. The key
features of idioms as culture-specific expressions will be explained in
terms of the Sapir-Whorf hypothesis with special reference to colour
terms. In addition, the principle of translation equivalence and the
work of Berlin and Kay on colour language differences among
cultures will be utilised.

Conclusion and Recommendations

As a background for the whole argument, the relation between
translation and culture was highlighted to show how cultural
differences affect translation. Language and culture are in a mutually
influential relationship, so the cultural dimension is very significant
when two languages are involved in any type of interaction. Colours,
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as a cultural aspect, were used as examples to conclude that different
translation strategies should be adopted in the process of translating
between two distant cultures.

This study argues that the field of translation studies should not be
rent by dichotomies of the nature of domestication and foreignisation.
The difficulty of translating culturally-bound expression as colour-
related idioms lies in the fact that they can be quite different across
cultures and languages. So that, the field of translation studies should
exert efforts to enhancing the performance of translators in order to
bolster inter-cultural communication and the ability to appreciate
diversity. This conviction is borne out by the argument raised in this
paper about the interrelationship between language, culture and
translation.

In a nutshell, it can be inferred from this study that domestication
strategies, including paraphrasing and translation using equivalents,
and foreignised translations complement each other. Moreover,
translation by paraphrase is one of the possible ways in coping with
problematic items in translation. “Paraphrase” could be recommended
as a powerful tool to be adopted in translating different fields of
knowledge simply because it can achieve a high level of precision in
specifying the meaning of an expression or a concept that poses
difficulties in translation.
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The focus of the present paper is to explore the notions of
foreignisation and domestication and their application to several
translations of English colour-related idioms into Arabic. Paraphrase,
as a domestication-biased technique is to be thoroughly explored to
prove how much it is effective in handling such culture-specific
expressions. Using colour-related idioms as a basis for the analysis,
the study will propose, identify and explicate these translation
strategies. Hence, this paper will examine some of the issues involved
in the intercultural transfer of idiomatic expressions.

The present paper attempts to explain how culturally-bound
expressions as colour-related idioms can be translated. English colour-
related idioms will be analysed and studied in such a way as to ensure
how culture and language are closely related. The paper is based on
Venuti’s model of the translator’s invisibility, Sapir-Whorf
hypothesis, and skopos theory, which are all concerned with the
interrelationships between language, culture, and translation.

It is generally acknowledged that translation hovers between two
poles: source and target cultures, foreignisation and domestication,
word-for-word and sense-for-sense translation, and literal translation
and free adaptation (Bernal, 2006:1). Translators engaged in literalism
have been willing to sacrifice the formal elements of the target
language and even its intelligibility for the sake of preserving what
they regard as the integrity of the source text; however, those who
favour free translation have quite often chosen to sacrifice the form of
the source language for the sake of elegance and intelligibility in the
target language (Zhao, 2008:1).

One of the main notions on which the present paper is based is
Venuti’s notion of the translator’s invisibility. The terms
‘foreignisation’ and ‘domestication’ have been coined by Venuti
(1995) to provide a general classification of translation procedures. It
needs to be stressed here that the origin of these concepts, although
generally attributed to Venuti, can in fact be traced back to the work
of Schleiermacher (Ramiere, 2006:11).

The foreignisation-domestication model has been acclaimed as a
powerful tool to conceptualise the interface between the source
culture, seen as the 'Self', and the target culture, seen as the 'Other’
(Ramiere, 2006:2). Venuti claims that “[t]ranslation wields enormous
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power in constructing representations of foreign cultures” (1998a: 67).
It is also stated in Baker (1992: 240-244) that domesticating strategies
have been implemented at least since ancient Rome, when translation
was a kind of conquest, and translators into Latin not only deleted
culturally specific markers but also added allusions to Roman culture
and replaced the names of Greek poets with those of their own,
passing the translation off as a text originally written in Latin
(Xianbin, 2005: 2). To Venuti, domestication, or translator invisibility,
consists in translating in a fluent, intelligible and transparent way
which tends to erase the foreignness of the source text and to conform
to the needs and values of the domestic target culture (Ramiere,
2006:2).

Foreignisation, on the other hand, takes the target reader towards
the source text with a defamiliarising effect and consists in
“preserving linguistic and cultural differences by deviating from
prevailing domestic values” (Venuti, 1998b:240). Following
Schleiermacher (1813) and Berman (1985), Venuti claims that the
foreignising method “mak[es] the translated text a site where a
cultural other is not erased but manifested” (1998b: 242).

One of the key issues in recent translation theories has been on
whether translation should domesticate or foreignise the source text.
Venuti (1995) defines domesticating translation as a replacement of
the linguistic and cultural difference of the foreign text with a text that
is intelligible to the target-language reader. Foreignising translation is,
however, defined as a translation that indicates the linguistic and
cultural differences of the text by disrupting the cultural codes that
prevail in the target language.

Venuti (1995) uses the term invisibility to describe the translator
situation and activity in Anglo-American culture. He discusses
invisibility along with the two translation techniques; domestication
and foreignisation. He considers domestication as dominating the
Anglo-American translation culture. Venuti bemoans the phenomenon
of domestication since it involves reduction of the foreign text to the
target language -cultural values. This entails translating in a
transparent, fluent, invisible style in order to minimise the foreignness
of the target text (TT). Venuti believes that a translator should leave
the reader in peace, as much as possible, and he should move the
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author toward him.

On the other hand, foreignisation, according to Venuti, entails
choosing a foreign text and developing a translation method along
lines which excluded by dominant cultural values in target language.
Venuti considers the foreignising method to be an ethno deviant
pressure on target language cultural values to register the linguistic
and cultural difference of the foreign text, sending the reader abroad.
According to him, it is highly desirable in an effort to restrain the
ethnocentric violence translation. The foreignising method of
translating, a strategy Venuti also terms ‘resistancy’ , is a non-fluent
or estranging translation style designed to make visible the persistence
of translator by highlighting the foreign identity of the source text
(ST) and protecting it from the ideological dominance of the target
culture.

In his later book ‘The Scandals of Translation’ (1998), Venuti
insists on foreignising or, as he also calls it, ‘minoritising’ translation,
to cultivate a varied and heterogeneous discourse. As far as language
is concerned, the minoritising or foreignising method of Venuti’s
translation comes through in the deliberate inclusion of foreignising
elements in a bid to make the translator visible and to make the reader
realise that he is reading a translation of the work from a foreign
culture.

A notion which is particularly related to the domestication
strategy, when dealing with culture-specific terms is that of translation
by paraphrase. Translation by paraphrase is another of the possible
ways to deal with such problematic items in translation as colour-
related idioms. The main advantage of this method is that it can
achieve a high level of precision in specifying the meaning of a word
or concept that poses difficulties in translation (Misiaczek, 2005: 3).

Paraphrasing as a domestication-biased strategy is prompted by the
lack or inappropriateness of TL equivalent idioms for stylistic reasons.
This, however, negatively affects the force or ‘punch’ of the message
intended by the SL metaphor, for example, as it transfers the sense
rather than the image (Al-Qinai, 2000: 16). Another source of lexical
disparity between SL and TL is that words with strong connotations in
the SL may have only denotative equivalents with neutral
connotations in TL. For example, in the translation of Austin Rover
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brochure for the 1989 Metro Sport model, the English idiom paint the
town red has been idiomatically rendered to ¢ <! alle ) 3Uail losing
the connotation of ‘red’ as the traditional colour of trendy sports cars
(Al-Qinai, 2000: 17).

1. The Relationship between Translation and Culture

The present paper is one of the translation studies that investigate
the relationship between translation and culture. Translation is
eventually a human activity which enables human beings to exchange
ideas and thoughts regardless of their different tongues and cultures.
Hermans (1990) believes that translation should be recognised as a
cultural practice. Gerding-Salas (2000) suggests that the main aim of
translation is to serve as a cross-cultural bilingual communication
vehicle among people of different tongues and cultures. Moreover,
Bahameed (2008) mentions that the question of intercultural
translation has been raised in modern social linguistic theories. Such
views may support the idea that translation has the potential to foster
intercultural communication and mutual understanding. Translating a
target language in a meaningful sense requires understanding the
cultural context of that target language. This means that knowing the
complications resulting from differences between cultures helps the
translator to produce quality translation. Along with this point, Pena,
(2007) argues that cultural equivalence should be considered in
translating process. According to Nida (1964:130), “Differences
between cultures may cause more serious problems for the translator
than do differences in language structure”. Hence, it could be
demonstrated that both language and culture should be highly
considered in the act of translation, (Badawi, 2008: 1) especially in the
process of translating such culturally-bound expressions as colour-
related idioms.

Central to culture and communication is translating culture-bound
expressions. Nida (1964) argues that translation problems are likely to
happen depending on both cultural and linguistic gaps between the
two concerned languages. Accordingly, equal importance to both
linguistic and cultural differences between the SL and the TL must be
taken into consideration. Newmark (2001: 328) stated that “Now
whilst some see culture as the essence of translation, | see culture as

(2012 aizg - dardh) 40 o~ s (o il Sy o%0



Strategies for translating English colour — related idoms into Arabic

the greatest obstacle to translation, at least to the achievement of an
accurate and decent translation”. Significantly, Armellino (2008)
mentions that one of the most challenging tasks for a translator is to
translate culture-bound expressions.

Reviewing literature pertinent to translation reveals that the
difficulty of translating cultural aspects has led to ‘culture
marginalisation’ during the 1960s and 1970s. It has been long taken
for granted that translation deals only with linguistic aspects.
However, cultural elements have never been brought into discussion.
Catford, for example, (1965: 20) defines translation as “the
replacement of textual material in one language by equivalent textual
material in another language”. For Nida and Taber (1969) the process
of translation consists of reproducing in the receptor language the
“closest natural equivalent” of the source language message, firstly in
terms of meaning and secondly in terms of style. Similarly, Brislin
(1976: 1) defines translation as “the transfer of thoughts and ideas
from one language to another, whether the languages are in written or
oral form”.

It is clear that the previous definitions focus on changing
expressions from one language to another targeting the closest
equivalent in the target language. Hence, culture is not taken into
account except in the definitions of Nida and Taber who implicitly
refer to culture via “closest natural equivalent”. Unfortunately, culture
marginalisation continues in the 1980s. Newmark (1981:7) does not
mention anything of any relevance to culture in his definition to
translation “Translation is a craft consisting in the attempt to replace a
written message and/or statement in another language”.

In essence, translating culture-bound expressions is an integral part
of translating culture. Culture-bound expressions involve; metaphors,
proverbs, idioms and collocations. Idioms in particular constitute a
core portion of authentic communications among native English
speakers. Translating cultural meanings associated with idioms
represent real translation problems especially among non-natives
(Badawi, 2008:3). Armellino (2008) maintains that it is impossible to
replace culturally-bound words or idioms in one language by the same
words or idioms in another because the meaning which lies behind this
kind of idioms is always linked to the specific cultural context where
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the text originates or with the cultural context it aims to recreate.
2.1 Idioms as Culturally-bound Expressions

A traditional definition of an idiom runs roughly as follows: “An
idiom is an expression whose meaning cannot be inferred from the
meaning of its parts” (Cruse, 1986:37). According to Crystal
(1988:189), an idiom is “a sequence of words which is semantically
and often syntactically restricted, so that they function as a single unit.
From a semantic viewpoint, the meanings of the individual words
cannot be summed to produce the meaning of the °‘idiomatic’
expression as a whole. From a syntactic viewpoint, the words often do
not permit the usual variability they display in other contexts, e.g. It’s
raining cats and dogs does not permit *it’s raining a cat and a
dog/dogs and cats, etc. Because of their lack of internal contrastivity,
some linguists refer to idioms as “ready-made utterances”. Moreover,
Idioms are not syntactically-independent because they cannot always
work as a full sentence, but as a part of it, as it can be seen from the
expression Red herring o=l & 3 ) 53 (Vivanco, 2007:1).

Idioms are linguistic clichés which use fixed expressions.
Longman Idioms Dictionary (1998) defines the idiom as “a sequence
of words which has a different meaning as a group from the meaning
it would have if you understand each word separately” (p. vii). Lewis
provides another concise dictionary-like definition: an idiom, he
states, is “a multi-word lexical item where the meaning of the whole is
not directly related to the meanings of the individual words” (Lewis,
1998:217). Cowie and Mackin (1975: viii) also stress the multi-word
nature and semantic opacity of the idiom: an idiom, they write, “is a
combination of two or more words which function as a unit of
meaning.”

Mona Baker (1992) on the other hand, studies idioms and fixed
expressions as both types of multi-word units represent “frozen
patterns of language which allow little or no variation in form, and in
the case of idioms, often carry meanings which cannot be deduced
from their individual components”. The speaker or writer, she adds,
“cannot normally do any of the following with an idiom:

- change the order of the words in it;
- delete a word from it;
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- add a word to it;
- replace a word with another;
- change its grammatical structure.” (Baker, 1992: 63)

A comparable set of characteristics to describe the idiom is given
by Carter (1999:66); to him, idioms are “non-substitutable or fixed
collocations, usually more than single word units, semantically
opaque”. Carter (1999) adds, “But the different degrees of possible
fixity or “frozenness”, both syntactic and semantic, should be noted”
(p. 66).

Despite recent developments in the field of translation theory,
idioms still cause problems that relate to two main issues: recognising
and interpreting them correctly and rendering their intended meaning
into the target language (Baker, 1992: 68). There are various types of
idioms, some more easily recognisable than others. Those which are
easily recognisable include expressions which violate truth conditions
that are when, for example, inanimate objects are used in place of
animate ones, as in the colour-related idiom the pot calling the kettle
black (to say something about someone else which is actually true of
you yourself). Some idioms include expressions which seem ill-
formed because they do not follow the grammatical rules of the
language (Baker, 1992: 64), as in the colour-related idiom red hots
(kind of candy), in which the adjective hot is used as a noun in the
plural form. In fact, there is no rule for translating the meanings
expressed by this group of idioms except knowing the cultural
equivalent of each in the target language regardless of the linguistic
forms they take (Baker, 1992: 65).

Moreover, an idiom may not have an equivalent in the target
language. Like single words, idioms may be culture-specific (Baker,
1992: 68). A formula such as Blue Monday, which is directly linked to
the English social pattern and thus gives the meaning of the most
depressing day of the year, provides a good example. For such
culturally-bound expressions, the study is to propose the adoption of
the foreignisation strategy of translation along with a paraphrase of the
expression. So, the translation of this expression could be G, ¥ oY,
(A alasy) A8EN ayda 1S Gladl AL iSH)

2.2 Colour-Related Idioms
Colour words are loaded with attributive, connotative meanings,
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many of which are realised in conventional linguistic idiomatic
expressions such as to feel blue (very sad), to be in the pink (in good
health), and to see red (angry). Colours have received much attention
in linguistics because of their apparently universal character. All
humans with normal vision can see colours and it follows that names
will be given in order to make reference to them. But not all cultures
name all colours, and the ways in which the colour spectrum itself is
divided change from language to language, culture to culture (Philip,
2006: 1).

In this paper, it will be demonstrated that in the translation process,
the same colour term may be maintained, replaced with a different
colour term, or lost altogether. For example, the colour term is
maintained in the translation of As white as the driven snow @<l
o=kl (lit. very white), replaced with a different colour term in Born
with a silver spoon in one’s mouth <43 (e 432l 4ady 5 3 (lit. born with a
gold spoon in one’s mouth) and lost altogether in As white as a sheet
aa 5l sl (lit. pale).

Because of its sheer scope, Berlin/Kay’s (1969) survey of colour
terms provides a platform for most linguistic and anthropological
research involving colours. The aim of their study was to identify the
basic colour terms for each of the languages studied, and the order in
which these come into use, with a view to developing a picture of the
acquisition of colour terms in languages as a whole (Berlin/Kay 1969:
5ff).

It is interesting and beneficial at the same time to refer to the study
of colour terms as presented by Berlin and Kay. Berlin/Kay (1969: 4)
identified black and white as the most basic of the basic colour terms,
occurring as they do in all languages before any other colour term.
Black absorbs all light — Democritus (cited in Aristotle 350 B.C. b)
asserted that black is related to roughness — and its relationship to
darkness, both literal and figurative, is immediate. All sorts of ill
deeds occur under the cover of night, when they go easily unseen, and
for this reason irregular dealings are typically linked to this colour: the
black market sl sl 55l black sheep sl sl il o4l and to have a
black mark ¢las» 4a3e 4law & are common to both languages. Black
humour sl 4alsall has malicious undertones although it is ultimately
intended to be laughed at. Black, as extreme metaphorical darkness, is
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the colour of evil and, by extension, of the Devil and the supernatural
in general, as in black magic 3sY _~ull Black magic uses the
supernatural for personal gain, paying no heed to the harm — often
death and great suffering — that it causes. It therefore links together
darkness and evil with suffering, misery and destitution (Philip, 2006:
2).

While the connotative values attributed to black are similar in both
English and Arabic cultures, it becomes immediately obvious that
these similarities are often lexicalised differently. It is interesting to
note that black 2s- is the colour of depression in Arabic, while blue
GoJ)l is preferred in English. For instance, to feel blue (very sad) is
rendered as Y 4l 4 and Blue Monday (the most depressing day of
the year according to the British culture) is rendered as G_JY) V)
(Y A8 e S g 5o U ST,

Although white occurs with comparable frequency to black in the
English data, the proportion of colour-related idioms involving this
colour appears to be considerably lower, displaying a far more
restricted range of connotative meanings. Plato (360 B.C.a) writes that
“[w]hite is a colour suitable to the Gods”, and sets out an extended
symbolism in which good, beauty and obedience relate to white. The
religious connotations of white remain to this day, the colour being
typically associated with goodness and purity. These values are
reflected in a white lie <Ly 4531, which is benign untruth, white
magic u=xY) ,~ull which is magic performed with the intent of doing
good, and A white revolution sLax 3,5 standing in stark contrast to
the malicious, black variety.

The remaining expressions found in the corpora relating to white
are not derived from the colour’s symbolic values, but are more
simple metonyms. The original, literal, white elephant zUtsy g5 xie
Jiia 350 30 Jilie Alall e SN was presented as a gift, and turned out to
be extremely costly to maintain, as well as being of little practical use;
by extension, the term is used as a criticism for anything that is overly
costly and of questionable utility, especially if these are perceived as
inappropriate use of public spending by local or national government.
As was true of black, white shares common connotative ground in the
two languages, but this does not entail the use of similar expressions.

Grey, on the other hand, can both temper the negativity of black
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and detract from the positive values associated with white, and this
means that it serves as a mid-way point between extremes. A grey area
4l dskaidl, for example, is something that is unclear and open to a
variety of interpretations. In translating such an expression, the study
is to propose the adoption of the foreignisation strategy along with a
paraphrase of the expression. So, the result will be (a3 4ak )l Adkial)
o el Jaling g il 5 8 |

Of all the basic primary colours, red is the one that is most
favoured in the coining of metaphorical idioms in English. Extreme
anger can lead to crimes of passion, and murderous intent clearly lies
at the origin of the phrase catch someone red-handed da sl (ulis,
bloody hands serving as evidence of the perpetrator’s guilt (Philip
2006:20). As Itten observes (1961:134), red is also the colour of
revolution, because of its links with political fervour and spilled
blood. In this way, the connotations extend outwards from anger of the
individual to that of the collective, giving us the origins of red as the
colour of revolutionaries, most notably manifested in the Communist
red flag. On a less revolutionary note, someone who goes out to paint
the town red ¢4l alle ) @3lkil intends to cause metaphorical havoc in
the course of enjoying an evening (Al-Qinai, 2000: 17). Anger is not
restricted to humans, however. The apparent brutality of the animal
kingdom, and the fight for the survival of the fittest, is expressed by
red in tooth and claw 4l ;03 In addition, the folk belief that bulls
are angered by the colour red is recalled in the British and American
equivalent idiomatic expressions like a red rag to a bull and like a red
flag before a bull als L5 ol ¢ljes 4, 4ba . Neither of these
expressions is reflected in the Arabic culture, although their meaning
is transparent and easily appreciated by the non-native. Red is, also,
the colour of danger and warnings. Thus a red flag =)~ 4, can be
hoisted or waved to indicate danger, such as rough seas on a bathing
beach; and a red alert »aY! XY js the most serious of all alerts in
military parlance. Unrelated to the emotions is the adoption of red as
the colour of importance and royalty and, by extension, bureaucracy.
Importance is conferred by rolling out the red carpet Ji Juiiuifor
someone — literally giving him/her a royal welcome. Red tape o5
=s5all s culturally restricted to the United Kingdom, as it refers to
the pinkish-red ribbon which is traditionally used to bind official
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documents, and has taken on the extended negative meaning of overly
constrictive bureaucracy (Philip, 2006:21).

Another metonymically-motivated meaning associated with red is
found in finance, where credits are notated in black ink, and debits in
red, the two distinct colours serving to differentiate and highlight the
contrasting sides of the account. The expressions in the red J
as»lband out of the red/ into the black e & have arisen as a result
of this practice. Red ink Y naliwas also used to indicate festivities
in the ecclesiastical calendar, thus red letter day sasd Cilaall Jila 4 5
have no etymological connection with stamps and envelopes, but refer
instead to the metonym whereby festivities were annotated in red. Red
herrings o=l & skl )3 do not exploit colour symbolism, but, like
white elephants, are metonymically motivated and culturally
restricted. Smoked herring, which are a reddish-brown in colour, give
off a strong odour, and are used to put blood-hounds of the scent of
their prey; so by extension, a piece of misleading information is a red
herrings.

The English preference for green as the colour of envy and
jealousy is worth noting. In Arabic, jealousy is symbolised by the
colour yellow as in the expression ¢l i, but green takes its place
in English (green with envy, and the green-eyed monster in
Shakespeare’s Othello). Yellow, however, is used in English to refer
to cowardice. English has the idiomatic expressions yellow-bellied
and yellow streak ¢!l w25 The English use of yellow to talk about
print ¢)_aall 4ds.all has no connection with the connotative meanings
of the colour. By extension, the term came to mean scandalous
journalism, much akin to what is now termed the gutter press.

The environmental and ecological meaning of green is based on
the more transparent and immediate relationship between the colour of
plant life and nature in general. The connection between green and
plant life is also present in English colour-related idioms to have green
fingers and to have the rub of the green el 4 s« 4 used to
describe people who have a special ability in cultivating plants. To be
green can, also, give the meaning of to be young and inexperienced J:&
uae sl 33l | This is derived from the metonymic link with green
wood — young wood that is greenish in colour and very supple and
flexible (Philip, 2006:23).
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English has one basic term for blue. Unexpected events can be said
to come like a bolt from the blue or simply out of the blue, and are
thus compared to a lightning bolt appearing, quite unexpectedly, when
the sky is calm and clear; this concept of sudden and unsettling change
is expressed in Arabic with @5« e =3 e, Metonyms stemming
from blue phenomena include once in a blue moon &5aall 06 used to
describe very rare and unusual events, recalling a similarly infrequent
and noteworthy phenomenon when the moon appears to turn blue.
Another example is the expression to be caught between the devil and
the deep blue sea which refers to finding oneself in a no-win situation,
where either course of action is as risky and undesirable as the other.
The Arabic equivalent, again evoking very different imagery & yaall o
laddly “to be caught between the anvil and the hammer”; the
pragmatic effect is similar to the English, but no connotative value is
present. Again, blue blood Sl &= is not blue, but the expression
recalls the sight of blue veins appearing through white skin, this lack
of exposure to the sun being the real sign of nobility.

The English use of pink in the language often refers to health and
good fortune, as it indicates the colour of a healthy, peaches-and-
cream complexion: in the pink sy dsa 38| tickled pink salesdl e 3,
Mild embarrassment causes individuals to go pink (in the face) rather
than red Saa 5 8L ) 5 eall J 4¢a 5 o1 Jw—an illustration of the way in
which the tempered colour reflects the tempered emotional state
(Philip, 2006:28). Arabic, however, prefers sl sa,s s el to
describe both a healthy complexion and mild embarrassment.

In English, purple is imbued with the notion of sumptuousness,
though often taken to the extreme and thus tinged with negative
connotations: purple prose @< L&) sl and the related
expressions purple passage and purple patch, all of which refer to
excessively ornate passages in literary prose (Philip, 2006:29).

The correspondences between conventional linguistic expressions
and the various meanings attributed to colours observed have a dual
function in language and culture. First of all, it is evident that colour
metaphors are heavily influenced by metonymy, as Niemeier (1998)
points out, because most of the connotative meanings assigned to
colours seem to be grounded, to some extent, in reality. Secondly, the
connotative values of colours that are demonstrated in conventional
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linguistic colour-related idioms consolidate folk beliefs about colour
meaning: the language user can appeal to his or her linguistic
knowledge to support a belief such as red means violence, because he
or she can quote linguistic expressions, such as see red and red with
anger «uaxll 534 (e 4¢a 5 sl as evidence (Philip, 2006:30).

In fact, while the etymology of an idiom can inform us about its
origin, it does not give any indication of how the expression is used,
and in what kind of texts. Some idea of this has been given in this
study. For example, caught red-handed 4« L (-lis is not used to talk
about murder or bloody crimes in particular.

3. Sapir-Whorf hypothesis (SWH)

An important principle by which the present paper will be
influenced is the Sapir—Whorf hypothesis (SWH), also known as the
“linguistic relativity hypothesis”. The hypothesis postulates that the
structure of a human being's language influences the manner in which
he or she understands reality and behaves with respect to it (Gullette,
1975: 1). Empirical studies done on the linguistic relativity hypothesis
can generally be divided into three different types: the structurally
centered, the domain centered and the behaviour centered. The
structurally centered approach is what Whorf adopted in his
comparison of Hopi and English in his article “Relation of Habitual
Thought and Behaviour to Language” (1939), which begins with an
observed difference between languages, and then explains the
interpretations of reality that are implicit to the two compared schools.
It then seeks to find evidence for the language’s influence on thought.
Although languages can clearly differ, the structural approach is weak
in its inability to establish a neutral basis for comparison as it is open
to unexpected interpretations of reality (Peek, 2006: 2). Starting from
a domain of experienced reality which can be determined
independently of language, the domain centered approach compares
how various languages select, name and organise it. Behaviour
centered approaches stem from a difference in a behaviour in the
native language. The behaviour observed has clear implications for the
parties involved: in Whorf’s study the final pages are about the
habitual behaviour features of Hopi culture, which according to Whorf
differ significantly in their inner preparations and concentrations.
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Most studies carried out on colour categorisation can be attributed to
the domain centered approach, in which the aim is to divide different
colour sensations into classes corresponding to the colour- connoting
words in particular languages. Even though colour categorisation is so
avidly studied, it does not really provide an adequate refutation of the
linguistic relativity hypothesis, since it is limited to a clear cut section
of language that can be easily mapped to human physiology (Peek,
2006: 3).

According to Berlin and Kay (1969) "there appears to be a positive
correlation between general cultural complexity and complexity of
colour vocabulary™ (Dedrick, 1998: 2). Berlin and Kay did research on
78 different languages and found that there are universals in the
semantics of colour (Peek, 2006: 3), making linguistic relativity seem
quite plausible. However, there is nothing in the physics of light that
suggests drawing boundaries between colours at one place rather than
another; in this sense our segmentations of the colour spectrum are
arbitrary (Surakat, 2006:22). In the present work, it will be shown that
both colour terms and idioms are two significant manifestations of
culture.

4. The Principle of Translation Equivalence

An important principle that will be employed in this study is the
principle of translation equivalence, which is indispensable to any
discussion of the translation of culturally-bound expressions
(Leonardi, 2000:1). Equivalence can be said to be the central issue in
translation although its definition, relevance, and applicability within
the field of translation theory have caused heated controversy.

The notion of equivalence is undoubtedly one of the most
problematic and controversial areas in the field of translation theory.
This term has been analysed, evaluated and extensively discussed
from different points of view and has been approached from many
different perspectives (Leonardi, 2000:9). The theory of equivalence
has been interpreted by many innovative theorists as Vinay and
Darbelnet, Jakobson, Nida and Taber, and Baker. They have studied
equivalence in relation to the translation process, using different
approaches and have substantially divided it into three main groups.
The first group are those scholars who are in favour of a linguistic
approach to translation and who seem to forget that translation in itself
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is not merely a matter of linguistics. In fact, when a message is
transferred from the SL to TL, the translator is also dealing with two
different cultures at the same time. This particular aspect seems to
have been taken into consideration by the second group of theorists
who regard translation equivalence as being essentially a transfer of
the message from the source culture to the target culture (Leonardi,
2000:2). However, the third group of translation scholars seem to
stand in the middle, such as Baker for instance, who claims that
equivalence is used “for the sake of convenience—because most
translators are used to it rather than because it has any theoretical
status” (Kenny, 1998:77).

The study of equivalence in translation has been greatly enriched
by Vinay and Darbelnet's classic course book Comparative Stylistics
of French and English: a Methodology for Translation (1995).
Through the authors’ methodological approach, those who work in the
field of translation have learned to appreciate and respect "le genie de
la langue™ or the "culture specific nature™ (Vinay and Darbelnet, 1995:
278; cited in Leonardi, 2000:3) of languages. Vinay and Darbelnet
view equivalence-oriented translation as a procedure which ‘replicates
the same situation as in the original, whilst using completely different
wording’. According to them, equivalence is therefore the ideal
method when the translator has to deal with idioms, proverbs, clichés,
nominal or adjectival phrases and the onomatopoeia of animal sounds
(Leonardi, 2000:3).

With respect to equivalent expressions between language pairs,
Vinay and Darbelnet claim that they are acceptable as long as they are
listed in a bilingual dictionary as “full equivalents” (Kenny,
1998:255). However, later they note that glossaries and collections of
idiomatic expressions ‘can never be exhaustive’ (Kenny, 1998:256).
Indeed, they argue that even if the semantic equivalent of an
expression in the SL text is quoted in a dictionary or a glossary, it is
not enough, and it does not guarantee a successful translation (Kenny,
1998:255).

Jakobson (1959: 234), on the other hand, claims that from a
grammatical point of view languages may differ from one another to a
greater or lesser degree, but this does not mean that a translation
cannot be possible, in other words, that the translator may face the
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problem of not finding a translation equivalent. He acknowledges that
‘whenever there is deficiency, terminology may be qualified and
amplified by loanwords or loan-translations, neologisms or semantic
shifts, and finally, by circumlocutions’ (Leonardi, 2000:2). There
seems to be some similarity between Vinay and Darbelnet's theory of
translation procedures and Jakobson's theory of translation. Both
theories stress the fact that, whenever a linguistic approach is no
longer suitable to carry out a translation, the translator can rely on
other procedures such as loan-translations, neologisms and the like
(Leonardi, 2000:3).

Nida (1964:159) argued that there are two different types of
equivalence, namely formal equivalence, which in the second edition
by Nida and Taber (1982) is referred to as formal correspondence and
dynamic equivalence. Formal correspondence ‘focuses attention on
the message itself, in both form and content’, unlike dynamic
equivalence which is based upon ‘the principle of equivalent effect’.
In the second edition (1982) of their work, Nida and Taber provide a
more detailed explanation of each type of equivalence (Leonardi,
2000:3). Formal correspondence consists of a TL item which
represents the closest equivalent of a SL word or phrase.

Nida and Taber make it clear that there are not always formal
equivalents between language pairs. They therefore suggest that these
formal equivalents should be used wherever possible if the translation
aims at achieving formal rather than dynamic equivalence. The use of
formal equivalents might at times have serious implications in the TT
since the translation will not be easily understood by the target
audience (Fawcett, 1997). Nida and Taber (1982) defined dynamic
equivalence as “a translation principle according to which a translator
seeks to translate the meaning of the original in such a way that the TL
wording will trigger the same impact on the TC audience as the
original wording did upon the ST audience”. Nida and Taber
(1982:200) argue that “Frequently, the form of the original text is
changed; but as long as the change follows the rules of back
transformation in the source language, of contextual consistency in the
transfer, and of transformation in the receptor language, the message
is preserved and the translation is faithful”.

An extremely interesting discussion of the notion of equivalence
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can be found in Baker (1992) who offers a more detailed list of
conditions upon which the concept of equivalence can be defined
(Leonardi, 2000:7). She explores the notion of equivalence at different
levels, in relation to the translation process, including all different
aspects of translation and hence putting together the linguistic and the
communicative approach. She distinguishes between different kinds of
equivalence; equivalence that can appear at word level and above
word level, when translating from one language into another.

Baker acknowledges that, in a bottom-up approach to translation,
equivalence at word level is the first element to be taken into
consideration by the translator. In fact, when the translator starts
analysing the ST s/he looks at the words as single units in order to find
a direct ‘equivalent’ term in the TL. Baker gives a definition of the
term word since it should be remembered that a single word can
sometimes be assigned different meanings in different languages and
might be regarded as being a more complex unit or morpheme. This
means that the translator should pay attention to a number of factors
when considering a single word, such as number, gender and tense
(Baker, 1992:11-12).

As for grammatical equivalence, she notes that grammatical rules
may vary across languages and this may pose some problems in terms
of finding a direct correspondence in the TL. In fact, she claims that
different grammatical structures in the SL and TL may cause
remarkable changes in the way the information or message is carried
across. These changes may induce the translator either to add or to
omit information in the TT because of the lack of particular
grammatical devices in the TL itself. She, moreover, demonstrates that
textual equivalence is used when referring to the equivalence between
a SL text and a TL text in terms of information and cohesion. It is up
to the translator to decide whether or not to maintain the cohesive ties
as well as the coherence of the SL text. His or her decision will be
guided by three main factors, that is, the target audience, the purpose
of the translation and the text type. Moreover, she used pragmatic
equivalence, when referring to implicatures and strategies of
avoidance during the translation process. Implicature is not about what
is explicitly said but what is implied. Therefore, the translator needs to
work out implied meanings in translation in order to get the ST
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message across cultures (Leonardi, 2000:8).
5. The Skopos Theory

It is well-known that translation must be oriented by a certain
purpose. In the process of translation, an appropriate strategy should
be mainly determined by the skopos, or purpose of the translation. If a
translation is intended to widen the target addressees’ visions and to
introduce the source culture into the target culture, the translator may
choose foreignisation (Zhao, 2008:3). On the other hand, if the skopos
is to provide a smoother translation without many difficulties for
common readers, the domesticating methods should be used. In other
words, “the end justifies the means” (Reiss and Vermeer, 1984: 101
cited in Zhao, 2008:4).

Under the framework of skopotheorie, foreignisation and
domestication may not contradict with each other. Since any
translation generally involves various purposes, different strategies
have to be taken in order to achieve each of them. The two strategies
can be combined by adopting paraphrase; a domestication-biased
technique. It is to give the meaning of the idiom clearly and
intelligibly in the target language. In this strategy, the meaning would
not be an exact equivalent. For example, the idiom to keep one's finger
on the pulse is paraphrased into Arabic as 48x )l dl ) (to watch the
situation very carefully). Another example is the idiom to mend the
fence which is paraphrased into Arabic as <Al s su(to settle
differences with) (Abu-Ssaydeh 2004: 119).

6. Data analysis:

This paper is an attempt to prove that the most important task for
the translator is to eliminate cultural conflicts, which may impose
obstacles to communication and result in misunderstanding.
Therefore, foreignisation, domestication and paraphrase should be
employed with reference to such culture-bound expressions as English
colour-related idioms. In English culture, there are many colour-
related idioms which relate to all trends of life. Idioms in general form
a very important part of the lexis for they have different functions in
different context. The selected idioms are analysed to show which
strategy is more appropriate and which strategy can help the translated
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idiom have its intended effect in the target language. The corpus data
consists of a list of English colour-related idioms collected mainly
from the Cambridge International Dictionary of English, Oxford
English Dictionary and Al-Mawrid English Dictionary. Below, there
is a detailed discussion on each translation strategy and an analysis of
the colour-related idioms that can be translated using each strategy.

(1) Foreignisation (SL-oriented translation):

The term foreignisation (SL-oriented translation) can be translated
iNto (Y akll claal) cwall This strategy, which translates an
idiom by the nearest equivalent idiom in the target language, works in
two modes: a mode in which there happens to be a TL replica of a SL
idiom and a mode in which the SL idiom is translated literally without
being unintelligible. Occasionally, one might encounter an Arabic
idiom that is a replica of an English idiom. Arabic and English have
the idiom white lie sLan 45351 (lit. a lie told to be polite or to stop
someone from being upset by telling him the truth). The effect of this
strategy, when applicable, is to preserve the impact of the SL idiom
since the translation retains not only the lexical constituents, the
semantic content and the brevity of the SL idiom but also the effect it
may have on the text receiver (Abu-Ssaydeh, 2004:5).

The English Data analysed below are mainly from the Cambridge
International Dictionary of English Language and Oxford English
Dictionary. In addition, some data have been taken from Al-Mawrid
English Dictionary.

1.a Colour-related idioms of English origin that can be
translated using the foreignisation strateqy:

Examples are provided in numerical order. The data (1-39) are
taken mainly from Cambridge International Dictionary of English
Language:

1. Wave a white flag (which has the literal meaning of: to give up) is
better translated using the foreignisation strategy into 4l &,
cLayll instead of (pluiu)),

2. Give the green light (which has the literal meaning of: to give
permission) is translated into _=s¥) esall axy using the
foreignisation strategy instead of(zew) .
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3. Black Mark (something you have done that makes people consider
you bad in some way) is translated into sl dksiusing the
foreignisation model.

4. Black Market (which has the literal meaning of: things bought and
sold, money changed, etc. illegally) has the Arabic replica sl
c«\.J}u.J\_

5. Black Hole (which has the literal meaning of: an imaginary place
where things are lost) is translated into 2 cua Jua (i) 3 sy il
(+%3Y) using the foreignisation model with providing a paraphrase
of the expression.

6. Black Ice (which has the literal meaning of: a dangerous type of ice
on roads which is so thin that it is the same colour as the road and
cannot be seen by a driver) is translated into e z sf) 3su¥) bl
(Boshall dle (8 b Ay Algew @l Wiy ¥ Gkl using the
foreignisation model with providing a paraphrase of the expression.

7. Black comedy or black humour (which has the literal meaning of:
amusing way of looking at something that is serious or sad) is
translated into +12s-d) Lae SV using the foreignisation model.

8. Black Death (plague) is translated into (oseall) 25w¥) & sall using
the foreignisation strategy.

9. Black economy (lit: the income of those people who avoid paying
taxes) is rendered into Osxdy Y (e lSlieay Jigal) 3suY) ALY
(=l following the foreignisation strategy with providing a
paraphrase of the expression.

10. Black Magic (which has the literal meaning of: a type of magic
that is believed to use evil spirits to do harmful things) is rendered
into 2swY) .l using the foreignisation model.

11. Black Spot (lit. a place on a road that is considered to be
dangerous because several accidents have happened there or a
place where something is particularly bad) is translated into 4=&.dl
¢1a 5l using the foreignisation model.

12.Blueprint (lit. an early plan or design which explains how
something might be achieved) is translated into (Jas gl » sl Lalads)
¢B, 3 4kl using the foreignisation model with providing a
paraphrase of the expression.

13.Blue Cheese (lit. cheese with strong flavor i.e. Roquefort) is
rendered into G_Y) ¢,
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14.Green card (a document giving a foreigner permission to live and
work in the US) is translated into ¢l »=all ddkadiysing the
foreignisation model.

15.Black sheep (which literally means outcast, especially of a family
as a single black sheep among a family of white sheep) is
foreignised to render the Arabic equivalent 2su¥) s allor the
slang expression «l2 sl adadl ),

16.Blacklist is translated into <) s 43l following the foreignisation
strategy.

17.Black belt (the highest awarded belt in the martial arts) is translated
into 253 ol 30 using the foreignisation strategy.

18.Black box (literally a small machine that records information about
an aircraft during its flight, and which is used to discover the cause
of an accident) is translated into 2ss¥) Gsauall using the
foreignisation strategy.

19.To paint a black picture of a situation (to describe it as extremely
bad is translated into < sall ¢l2 s 3 5 5 an nusing the foreignisation
strategy.

20.Blue-collar workers (laborers) is translated into &3l L Claal
using the foreignisation strategy.

21.1f someone is/turns/goes red (blood goes to his/her face because of
anger or embarrassment) is translated into Saa sl luad 4gas jeal
using the foreignisation strategy.

22.Like a red rag to a bull (angry or violent reaction) is translated into
2 s Al el Ll e using the foreignisation strategy.
(translation mine)

23.Red alert (the state of being ready to deal with a sudden dangerous
situation) is translated into _esl _Jx| using the foreignisation
strategy.

24.White-collar workers (employers) translated into <l laal
«Lanll using the foreignisation strategy.

25.White knight is translated into u=xY) o4 using the foreignisation
strategy.

26.White magic (magic used only to do good things) is translated into
oY) ) using the foreignisation strategy.

27.Golden age is translated into 3l ==l using the foreignisation
strategy.
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28.Golden opportunity is translated into 4w> 4w i using the
foreignisation strategy.

29.Silver jubilee (a date that is 25 years after the date of an important
event) is translated into =il Jusdl using the foreignisation
strategy.

30.Green paper (a document prepared by the British Government for
anyone interested to study) could be rendered into sl =l 4adll
using the foreignisation model.

31.White heat (the very high temperature at which metal gives out a
white light) could be rendered intoslaull 3,05l using the
foreignisation model. A paraphrase could be provided as well to
clarify the meaning: U=l & s Lo Hdas dadi a5 ) ja da 0,

32. The White House is translated into (sSae¥! ol jie) Gan) cull
using the foreignisation strategy.

33.Yellow fever is translated into ¢! aall sl using the foreignisation
model.

34.White pages is translated into (ev_ osSs &) sanyl ol using
the foreignisation strategy along with a paraphrase of the
expression.

35.Golden Rule is translated into  of ¢ all Ao of Js&i 1) Laadl) saclal
(eskelay O s WS Ll Jalay using the foreignisation model along
with a paraphrase of the expression.

36. White paper (a government report on particular subject giving
information and details of future planned laws) could be translated
intos=sY! Jld  using the foreignisation model with providing a
paraphrase to the expression (sew_ oo sSs 3,

37. To kill the goose that lays the golden egg (to destroy something
that provides a steady, long-term gain for the sake of a quick
reward) is translated into Wy (= A s5sY) J& using the
foreignisation strategy the following examples (40-50) are mainly
from Oxford English Dictionary:

38. Blue Book (lit. register or list of prominent persons, information
issued by the government or school examination booklet) is
translated into sbawly Jaw-le Gz Jsa G sSall ot QU) G 5Y1 QLK)
(@l 6,5 clilaiel s salad) ysing the foreignisation strategy
with providing a paraphrase of the expression.
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39.Grey area (lit. unclear and easily disputed, a context or section, as
of'a law, which is easily disputable; a ‘murky are’) is rendered into
its replica 4l 4skiall ysing the foreignisation model.

40.Green belt (Chiefly British: a belt of trees) is rendered into al=l
»=aY) using the foreignisation model.

41.To put (someone) on a blacklist (in disgrace or out of favor with
someone) is translated into ¢l sl 4adlsll & (Lo Ladl) ~ 54 using the
foreignisation strategy.

42. White man’s burden could be translated into s\eal) san¥! da ) ecae
(peraai s Oislal) i A5 of eliaull gl a5 3e Of ae 32 using the
foreignisation strategy with providing a paraphrase of the
expression.

43.White supremacy is translated into (osisldl e ase all) pand) G,
using the foreignisation model.

44. White slavery is translated into o= 31 using the foreignisation
model.

45.To be shown the red card is translated into ¢/ eal) ddUadl 4l & jekl
using the foreignisation strategy.

46.Yellow journalism/press is translated into s!_iall 4aall using the
foreignisation strategy.

47.Black Friday (the Friday after the U. S. Thanksgiving Day holiday.
A major Christmas shopping day and so-called “because it's the
day retailer balance sheets move out of the red and into the black”
(CNN.com, Nov. 29, 2002). Hence, it should be translated into
¢la sl Z2aall using the foreignisation strategy. A paraphrase of the
meaning should be provided to explain the expression to the Arabic
language receiver:

3850 oA S de amy 1S jel e LS (ol 8 D) el saadl dranll)
Vs Al liapiad 4y jladl) el a0f G dle S (e juadsi e Y] (usedl)
(OSlginall (e (San 2o S) i

48.Black Thursday (Oct. 24, 1929) is translated into 2 s« (ueall using
the foreignisation model but a paraphrase of the expression should
be provided as well: @l & < sin Jssdayse Jhedl as) 29w Gasedll
(1929 sl e cnialls the following examples (51-53) are taken
from Al-Mawrid English dictionary:
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49.White Plague could be translated into (dsd! £13) sas¥) ¢ sellall using
the foreignisation model.
50.Yellow book is translated into <)l jial cawy 5 ) jial) QLS

(Al Apmd (e 4a Sall o sl using the foreignisation strategy along

with a paraphrase of the expression.

(2) Domestication (TL-oriented translation):

Although idioms are thought of as being bound to cultures, many
idioms have equivalents across many different languages. The
divergent historical affiliations of English and Arabic in addition to
the cross-cultural differences they involve will make the number of
English and Arabic idioms that demonstrate full correspondence very
limited. In many cases, the lexical constituency of an idiom in SL may
differ from its counterpart in TL though the semantic content of the
idiom may be identical across the two languages (Abu-Ssaydeh,
2004:5). In such cases, domestication can provide an appropriate
translation.

The term domestication (TL-oriented translation) can be translated
iNto (el allall claaf) oulagill, Like foreignisation, the domestication
strategy works in two modes: a mode in which there is an equivalent
idiom in the TL and a mode which provides a paraphrase of the
expression. For example, the English idiom Purple Heart (American
medal given to soldiers who have been injured in war) when translated
into Arabic using the foreignisation strategy will produce <l
& s>)¥), which will be unintelligible to the Arabic-speaking receiver.
In its first model, the domestication strategy will, however, produce
<l s a ale, which is more appropriate. In such cases an English
idiom can be translated by applying the domestication strategy, i.e.
finding an idiom in the TL which is semantically equivalent to the
English idiom and creates the same impact on the receiver of the
translated text (Abu-Ssaydeh, 2004:6). Other original English colour-
related idioms that can be translated following the domestication
model are listed below.

2.2 Colour-related idioms of English origin that can be
domesticated:
The data (1-20) are taken mainly from Cambridge International
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Dictionary of English Language:
1. Red herring (a topic thrown into a discussion in order to

mislead): o s 8 sl Y 3 instead Of ¢ jes a4,

2. If you don’t give a red cent for something, you don’t give it any
value. This expression is translated into YL 41 sy ¥ using the
domestication strategy.

3. White wedding is translated into <t 3l Jss using the domestication
strategy instead of _aul il ),

4. White goods (large electrical goods for the house) is translated
into 4l %< 33¢aY) using the domestication strategy instead of
slan ailia,

5. To scream/ shout blue murder (to make a lot of noise and
complain loudly) is translated into 4swa &asy instead of 4w s ¢ pa
¢, (translation mine)

6. Be browned off (tired and annoyed) could be rendered into &
sl (translation mine)

7. To brown bag (Am. is to have a meal in the middle of the day esp.
with other people usually in a brown paper bag) can be translated
INtO 4z s dan 5 J s,

8. Silver-tongued (lawyer): speaking in a way that charms or
persuades people could be translated into 4as «alay &l using the
domestication model instead of ¢l (8 (ld 53, (translation mine)

9. Greenhouse could be rendered into 4=, 4sall using the
domestication strategy instead of sl cu.

10.Pink-collar (refers to a particular class of jobs once only filled by
women) could be translated into 4w <ailda g,

11.White tie (the most formal evening dress code in Western fashion)
can be translated into Js U (ew ) 3 e ol

12.Scarlet (Grossly offensive) is translated into 3« si ,els instead of
Gl (s 5 A,

13.White water (frothy water as in waterfalls) is translated into sl
s yall instead of slanll sluall,

14.Golden handcuffs (Rewards and penalties designed to discourage
key employees from leaving a company) is translated into Ll
< oallinstead of 4wadll slesY), (translation mine).
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15.Golden parachute/ handshake (a clause in an executive’s
employment contract specifying that he/she will receive large
benefits in the case of the employment termination) is translated
into deasl) 4les slil<a jnstead of duadll dailiadl of il slaidl,

16.Golden boy, girl (someone who is successful and admired) is
translated into & ja=el) Jikll instead of 4uadl sldl 5 ol ),

17.Black marketer is translated into ¢/ sl (3 saalls 5 slalatiall,

18.Blue-black could be rendered into ¢S G,3 using the
domestication strategy.

19.Blue chip could be rendered into (e_sdl &) zll aeudl by
adopting the domestication model.

20.Black Maria (dated-a police vehicle used to transport prisoners) is
translated into slsud) 4 e

The data (21-36) are taken mainly from Oxford English Dictionary:

21.Between the devil and the deep blue sea is translated either into ¢
Glaiall 5 48 )l (literally: between the hammer and the anvil) , o
( 0 Siliterally: between the two blocks of the grinding stone )
, Al elaa )l e aaiuallS | (literally: like someone who seeks fire
to avoid scorching heat) : instead of G_JY! sl s Uasill oy,

22.Red-handed (in the middle of an illegal act): %« > (lis instead of
Gl aeal,

23.Coal-black or As black as coal (very black) asi\S 2.l using the
domestication strategy.

24 .Pitch-black (completely black) is translated into <lils 2 swiusing the
domestication strategy.

25.Born with a silver spoon in one’s mouth is translated into 4« A
3 (e 43216 using the domestication strategy.

26.1n a brown study (absorbed in one's thoughts) <&l A Gue 3l jiu)
instead of & o5l D Al o,

27.Every cloud has a silver lining (be hopeful because difficult times
always lead to better days) could be translated into 4iss dsis JS A
using the domestication model. (translation mine)

28.Not worth a red cent (Informal: a cent considered as a trivial
amount of money) can be translated into 4 4.8 Y,
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29.Red eye (Am. Flight taken at night) can be translated into s
4l ol b following the domestication model.
30.1f someone looks through rose-coloured glasses (with an attitude
that things are better than they really are) is translated into .
@25 oshsball,
31.1f someone starts to go grey (his hair is becoming grey) is
translated into lLwd 4ui, J=i8l using the domestication strategy
instead of Gsls, zaal, (translation mine)
32.The pot calling the kettle black (a worse offender citing the guilt
of a lesser offender) could be rendered into the Arabic idiomatic
expression 4k s » ¥ Jeall (the camel doesn't see his own hump)
by adopting the domestication strategy.
33.Blue-sky law is translated into ailal agu¥l aw alayy o536 using the
domestication model.
34.True blue (Loyal, faithful) is translated into oalss s is,
35.Brown shirt (Fascists or Nazis) is translated into 4! instead of s>
ol anadll,
36.Yellow dog is translated into Jwsll <&l a5é using the
domestication model.
The data (37-40) are mainly from Al-Mawrid English Dictionary:
37.Blue movies, joke (with explicit sex) is translated into b Alé
using the domestication strategy instead of G_Jl alé. (translation
mine).
38.Bluenose (A puritanical person) is translated into (a1 ¢ sial a5l
a_Juwinstead of G, ¥ ¥l 3,
39.Yellow dog contract is translated into Jalall 4 Juaii; sie : Latll sall
Juaall a5 s (51 e,
40.White feather is translated into c»=!' < using the domestication
strategy.

(3) Paraphrase (domestication-biased strategy):

The second mode of domestication, “paraphrase”, is defined by
Baker (1992: 71-78) as “expressing the meaning of an item in other
words because no match can be found in the TL or because of
differences in stylistic preferences of the SL and TL”. This is by far
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the most common way of translating idioms when a match cannot be

found in the target language or when it seems inappropriate to use

idiomatic language in the target text because of differences in stylistic

preferences of the source and the target languages (Baker, 1992:74-

75). According to Baker (1992, 71-72), the way in which an idiom can

be translated into another language depends on several factors:

whether an idiom with a similar meaning is available in the target
language, how significant are the specific lexical items which
constitute an idiom, etc. In a target-text oriented translation idioms can
be paraphrased, omitted or replaced with idioms of similar meaning.

In a source-language oriented translation a source language idiom can

be inserted in the text or calqued. Thus, whenever the two cultures and

the language pair in question are very different, paraphrasing tends to
be the safest and the most commonly used strategy (Abu-Ssaydeh,

2004:6).

3.a _Colour-related idioms of English _origin _that can be

translated into Arabic using paraphrase:

The data (1-46) are taken mainly from Cambridge International

Dictionary of English Language:

1. Inthe red (burdened with debts): ¢ s2b Ji instead of yea¥) 4,

2. White elephant (a project that needs a great deal of care but on
which return is very low): Jdisa 253 ye Jilie Gliall e S lisg £ 9yl
instead of sl Js |

3. Purple prose (a style of writing or speaking which is unnecessarily

complicated and contains too much details): (eie L) sl

instead of ¢/ (S sa )l i,

Green back (a US Dollar): 48 i 4,38 43 sinstead of a3 ek,

Red tape (bureaucratic seemingly time-wasting paperwork): ¢l

=sSallinstead Of ea¥!) Loy il

6. Blue ribbon/ Blue riband (first rate prize): is¥! 53l instead of
GoOY) L,

7. Black and blue (literally, an injury caused by a blow to the body,
making a mark on the skin) is translated into 4 using the
paraphrase strategy, as in for example: Her face was badly black
and blue in the crash. leeas & ClexS &gaa (e ahalaall bl

8. Black and white can be translated into <3ty yai following the
paraphrase strategy when it is used in a context to mean (clearly

o s
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distinct or different as in as different as black and white)
Moreover, the same colour-related expression can be paraphrased,
as well, to render z s (obvious and clear, as in print) as in ‘there
it is, in black and white’.

9. Black mood is translated into ¢~ z!3 following the paraphrase
strategy instead of sl 713,

10.Blackboard jungle (the way of life and activity connected with
schools, esp. when it is seen as difficult and confusing) could be
translated into sxsxall 4l )0l =aliall using the paraphrase strategy.
(translation mine)

11. Blue blood (born into a family which belongs to the highest social
class, or of a royal origin) is translated into Sl 3_~! using the
paraphrase strategy instead ofé_ )l a2 .

12. Blue law (a law that limits activities, such as shopping or working
on Sundays) is translated into sl cllaliall Bl oea sy (o3 () 53l
¥ L 8 using the paraphrase strategy instead of Y1 ¢ s,

13. Blue-eyed boy (Am. Fair-haired boy: liked and treated well) is
translated into Jlxll dlusing the paraphrase strategy. (translation
mine)

14. Bluestocking (an intelligent highly educated woman and therefore
not approved of by some men) is translated into ¢Sl 305 dddia 31 )
using the paraphrase strategy.

15.Green with envy (envious) is translated into 2ssusing the
paraphrase strategy.

16. Greenhorn (trainee, beginner) is translated into isix using the
paraphrase strategy.

17. In the pink (in good health) is translated into 3x 4sa 4 using the
paraphrase strategy.

18. Pink slip: (a termination notice from a job) is translated into s3]
a4k 5 3 Jadlbusing the paraphrase strategy. (translation mine)

19. Pink elephants (when someone has Pink elephants he imagines
seeing something because he is drunk (humorous). This expression
could be translated into <lasi s <Y using the paraphrase
strategy.

20. Green ban (when a trade union prevents building on any area of
land of environmental importance) could be translated into s
Aol 3l ol Y e el
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21. Black out (to lose consciousness- loss of electricity-hiding
information) could be translated, according to the context, into
either ool S8 L ,eSU Judll glasil- Ll o 1) @S using the
paraphrase strategy.

22. in the black (to be out of debt) can be translated into cx .

23. As black as thunder (very angry) is translated into cuzall nal,

24. Black coffee is translated intosalw 3 568 using the paraphrase model.

25. Black country (industrial area in the West Midlands of England) is
translated into |_ilaib deliall ddhiall instead Of )2 g 82l

26. Red hot (exciting) translated into dules S Ylaiil gile using the
paraphrase strategy instead of seal cala |

27. Red-letter day (specially happy, memorable and important day) is
translated into sxeud) GilaaYl Jis o s using the paraphrase strategy.

28. As white as a sheet (pale) is translated intooslVl «als using the
paraphrase strategy.

29. White horses (Br.) / white caps (Am.) (waves white at the top) is
translated into 53 z! s« using the paraphrase strategy.

30. Golden goose (something which is to your financial advantage) is
translated into Sl o )l Hu s sl g 5 i,

31. White stick (Br.) / white cane (Am.) (a white-colored stick that
people who are blind use) is translated into —«Sll Lac using the
paraphrase strategy.

32. Yellow ( cowardly) is translated into ¢bs using the paraphrase
strategy.

33. Once in a blue moon (very rarely) is translated into 3,y 136

34. Out of the blue (suddenly) can be rendered into adsia e =3 e,

35. The blues (a type of slow mournful music, originally from the
southern US) can be translated into Jual! 4 ) 4uiS dpel,

36. in a blue funk about something (in a state of anxiety, fear and
confusion) can be paraphrased <« yis s s s A,

37. Black look (is one that is full of anger and hate) is translated into
duxle 3,k following the paraphrase strategy.

38. If a person goes over a piece of writing with a blue pencil, he
removes some words to improve it or make it acceptable, can be
translated into g i ¢ o3 dlua 2 instead OF G5l alis UK yay,
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39. Whiter than white (means never doing anything wrong) is
translated into «&ll xad using the paraphrase strategy.( translation
mine)

40. Roll out the red carpet (to give an important person a special
welcome) can be paraphrased to the Arabic expression Jils Jusiu),

41. Having a green thumb or finger (able to make plants grow well)
could be translated into 2 &3l using the paraphrase strategy.

42. Blackleg (replacement workers used during a strike) is translated
into «l_»=Y! 2sde using the paraphrase strategy.

43. Purple in the face (dark red colour face because of being angry) is
translated into cuaxd) 305 e 4425 eal using the paraphrase strategy.

44. Whitewash (gloss over) is translated into sl S5 a3 ¢l jaly 4,3
48 yae by apadly,

45. White hope (a person or thing which people hope will be very
successful in the near future) is translated into Jab Jaiu o iy,

46. White Christmas (in which there is a layer of snow on the ground)
is translated into g stll 48 Ll o3 33l 2e . (translation mine)

The data (47-66) are taken mainly from Oxford English

Dictionary:

47. Grey matter (the substance of a person’s brain and refers to the
ability to think, informal: intelligence) is translated according to the
context into, either ¢l 33l or ¢Sl using the paraphrase strategy.

48. Tickled pink (very happy) is translated into sl 4l 3 using the
paraphrase strategy.

49. Born to the purple is translated intod& e 3 i ) <3y using the
paraphrase strategy. (translation mine)

50. White sale (the selling of towels, bed linens, sheets and similar
goods at a reduced price) is translated into bl o ciliawas
duiladll s suiall using the paraphrase strategy.

51. Brown out (partial loss of electricity so named as it typically
causes light to dim) can be rendered into s adias,

52. Brown- nose(flattering someone in a position of power in order to
obtain favours) can be translated intogly instead of & i,
(translation mine)

53. As brown as a berry (having the skin tanned brown by the sun) is
translated into sl 43352 3 4 53, (translation mine)
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54.To look green around, about or at the gills (looking or feeling ill or
nauseous) IS translated into u=_ )l Cledle 4de s (translation mine)

55. Redneck (a slang term used in reference to poor white farmers in
the Southern United States) Basiall LY 4l Cgin (8 (5o )l 3l instead
of &) jan 48 ),

56. To see red (to be extremely angry) is translated into Guae Laliiul,
(translation mine)

57. Paint the town red (informal go out and enjoy oneself flamboyantly)
could be rendered into z <l e ) &l using the paraphrase
strategy.

58. Look on the black side (seeing only the bad features of something)
is translated into ~ladll sl s using the paraphrase strategy.

59. Yellow bellied (extremely timid, not brave) could be translated
into el aad,

60. Grey to mean old could be translated into G&sge using the
paraphrase model.

61. Red-faced (embarrassed) is translated into z b =i using the
paraphrase model.

62. Red-hot enthusiasm is translated into z* s (s following the
paraphrase model.

63. As good as gold (well-behaved and obedient) is translated into
4Ll ew using the paraphrase model.

64. With flying colours (with distinction): (s&i instead of 5 i o) ol a,

65. Grass is always greener on the other side (life is always better
anywhere else): a1 e 8 Juadl Gils sbal) instead of ST cadall
DAY Gailall e )l

66. To talk a blue streak (to talk very much and very rapidly) is
translated into 54 using the paraphrase strategy.

The data (67-78) are taken mainly from Al-Mawrid English

Dictionary:

67. To be green: (immature or inexperienced) is translated into sl o=
3_nall B8 using the paraphrase strategy.

68. Give/lend colour to could be translated into %= using the
paraphrase strategy.

69. Green-eyed (jealousy) is translated into s U 48 JSG using the
paraphrase strategy.
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70. Yellow Peril (the exaggerated fear of the large population of
China and its population growth rate) could be translated into _kall
Onall 8 (AnlS) sl e Gasadll) jiaY) using the paraphrase
strategy.

71. Blue (literally sad) is translated into <S i Gaausing the
paraphrase strategy instead of ..

72. Black Dog day (melancholy, depression) is translated into ¢ a2
using the paraphrase strategy.

73. To blue one’s money (spendthrift) could be translated into (v

74. Bolt from the blue is translated into il o sie e 5 slalia,

75. Raised to the purple (refers to appointment as a Cardinal in the
Roman Catholic Church) is translated into Jusa ISl &5, alss |

76. White-hot (to describe the strength of feeling) is translated into
g sl and,

77. White-livered is translated into we ) ol .

78. White way is translated into 4ababull 431 sy ¢ saall jew ¢ JL3using the
paraphrase strategy.

The above analysis thus shows that such complex and culture-
specific multi-word units as colour-related idioms can be translated
through a variety of strategies, depending on the idiom itself, its
cultural background and the relationship between the source language
and the target language. Long debates have been held to discuss when
to paraphrase, when to use the nearest local equivalent by adopting
domestication and when to translate literally by adopting
foreignisation. However, the above analysis has shown that along with
foreignisation and domestication, culture-bound expressions as colour-
related idioms are smoothly translatable by adopting “Paraphrase”.

As far as data collection is concerned, the study of the translation
of colour-related idioms of English origin has depended on the
comparison between the translation strategies adopted in terms of their
equivalence and competence. The above sample included 173 English
idioms collected mainly from the Cambridge International Dictionary
of English, Oxford English Dictionary, and Al-Mawrid English
Dictionary.. This dictionary have been particularly chosen because
they it is widely known reliable dictionary usually referred to by
English and Arabic native speakers.
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The results of this data analysis show that:

1- Fifty English colour-related idioms have been translated by
adopting the foreignisation strategy as Black magic, Blue cheese and
Green card; twelve of these translations needed to be supported by
providing a paraphrase of the expression as in White man’s burden,
Black Friday, and Golden Rule. By applying this strategy, a source
language idiom is replaced by a target language idiom or replica that
serves the same purpose in the target language culture.

2- Forty English colour-related idioms have been translated by
adopting the domestication strategy as in the translation of Red-
handed, in a brown study, bluenose and silver-tongued.

3- Seventy eight English idioms have been translated using the
paraphrase strategy as in to blue one’s money, yellow bellied, as good
as gold, and with flying colours.

The above analysis shows that different strategies could be
adopted in translating colour-related idioms of English origin. Besides
foreignisation and domestication, paraphrase has the power of
transmitting the meaning from the SL to the TL in a comprehensible
form to the target language receiver.

7. Conclusion

The present paper has journeyed through colour-related idioms of
English origin and their translations. In this study, different translation
strategies have been explored to find out which strategy is more
appropriate in translating English colour-related idioms. Culturally-
bound expressions as colour-related idioms are among prominent
translation problems, especially when translation occurs between two
distinct languages like English and Arabic which diverge both
linguistically and culturally.

If language were just a classification for a set of general or
universal concepts, it would be easy to translate from any SL to any
TL. In this regard, Culler (1976) believes that languages are not
nomenclatures and the concepts of one language may differ radically
from those of another, since each language articulates or organises the
world differently, and languages do not simply name categories; they
articulate their own (p.21-2). The conclusion likely to be drawn from
what Culler (1976) writes is that one of the troublesome problems of
translation is the disparity among languages. The bigger the gap
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between the SL and the TL, the more difficult the transfer of a
message between the two languages is.

This paper offers a descriptive content analysis of English colour-
related idioms. It explores the translation of a number of colour-
related idioms within the overall context of Venuti’s domestication
and foreignisation dichotomy. It is a practical attempt to demonstrate
that “Paraphrase” as a mode of domestication is a powerful strategy in
translating English colour-related idioms that can be applied when no
equivalent is found in the TL because of cultural divergences.
“Paraphrase”, is proved to be the most common way of translating
idioms when a match cannot be found in the target language. For
example, the English idiomatic binomial expression Blue ribbon
should be paraphrased into Js¥! 3 instead of rendering it literally
into &)Y 1y &l using foreignisation.

To conclude, it can be inferred from this paper that domestication
strategies, including paraphrasing and translation using equivalents,
and foreignised translations complement each other. In other words,
applying different translation strategies is one of the tools translators
use to overcome translation problems.

The paper, thus, has come to the conclusion that: along with the
two translation strategies presented by Venuti, paraphrase is verified
as a significant strategy when translating English colour-related idiom.
“Paraphrase” as a TL-biased technique has the effect of creating a
liberal translation of the SL. It has been reached that whenever the two
cultures represented in the two languages in question are very
different, translation by paraphrase is the most acceptable strategy.
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