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Abstract 
Interactivity in websites of Arabic productive institutions:  An analytical study 

By Hoda Ebrahim aldosouky 
This study Concerned with the monitoring and analysis of the levels 

and dimensions of interactive offered by the websites of a sample of Arab 
productive enterprises, and to identify factors associated with those 
institutions that affect the interactive levels, such as enterprise ownership 
pattern (governmental – nongovernmental -) and the type of goods they 
produce (Consumer- Perennial), this study is a  metadata study that utilize 
the methodology of the survey through the media content analysis tool to a 
sample of Arab institutions strong productivity  websites. The study 
found that more interactive dimensions that control of the website is the 
dimension of personalization, where he paid attention more study sites 
provide information suitable for various stakeholders .also  lacks the study 
sites to the good employment interactive tools, where longer just birth to 
disseminate information and promote their products, making it a one-way 
communication tool 

                                      
( ) Paul Capriotti, A´ ngeles Moreno, Corporate citizenship and public relations: The 
importance and interactivity of social responsibility issues on corporate website, Public 
Relations Review,  ( ),  p.p. –  
( )Manal W. Boushra, The Influnces of Web Sites Feature-Based Interactivity on Users’ 
Attitudes and Online Behaviors, Submitted in Partial Fulfillment of the Requirements 
for the Degree of Doctor of Philosophy, The Pennsylvania State University The Graduate 
School College of Health and Human Development, May .  

 
(

4
)Jing Jiang & Ran Wei, Power distance and online organization–public relationship 

building: a comparative analysis of US and Chinese corporate websites, Chinese Journal 
of Communication vol 6, Issue 1, 2013). 
(

5
) ,Paul Capriotti, et.al, Testing the level of interactivity of institutional websites: From 

museums 1.0 to museums 2.0, International Journal of Information Management, 
Volume 36, Issue 1, February 2016, Pages 77–104.  

 
( ) Nathan Heinze, Qing Hu, The evolution of corporate web presence: A longitudinal study 
of large American companies, International Journal of Information Management,  
( ) – . 
( ) Paul Won-Bin Sung, John Paynter, Content Analysis of Korean Corporate Web Sites, 
This quality assured paper appeared at the th Annual Conference of the National 
Advisory Committee on Computing Qualifications (NACCQ ), Wellington, New 
Zealand.  
( )Michael L. Kent, Maureen Taylor, William J. White, op.cit, , p.p - . 
- Michael L. Kent, Maureen Taylor, William J. White, op.cit, , p.p -  

( )
 

http://www.tandfonline.com/action/doSearch?action=runSearch&type=advanced&searchType=journal&result=true&prevSearch=%2Bauthorsfield%3A(Jiang%2C+J)
http://www.tandfonline.com/action/doSearch?action=runSearch&type=advanced&searchType=journal&result=true&prevSearch=%2Bauthorsfield%3A(Wei%2C+R)
http://www.tandfonline.com/loi/rcjc20?open=6#vol_6
http://www.tandfonline.com/toc/rcjc20/6/1
http://www.sciencedirect.com/science/article/pii/S0268401215000997
http://www.sciencedirect.com/science/journal/02684012
http://www.sciencedirect.com/science/journal/02684012/36/1


(2017خاص عدد ) حوليات آداب عين شمس 
 

- 70 - 
 

                                                                                               

 
( )Paul Benjamin Lowry, el, ot, "A Theoretical Model and Empirical Results Linking 
Website Interactivity and Usability Satisfaction," th Annual Hawaii International 
Conference on System Sciences, Hawaii, January -  
( )ThaeMin Lee, The Impact of Perceptions of Interactivity on Customer Trust and 

Transaction Intentions, Journal of Electronic Commerce Research, Vol. , No. , 
,p .  

( )Petter Alexander Gustavsen, Elspeth Tilley, Public relations communication through 
corporate websites: Towards an understanding of the role of interactivity, PRism Online 
PR Journal, , ,  .   

( )

 
( )Gonz´alez-Herrero Alfonso a,∗, Ruiz de Valbuena Miguel, Trends in online media 
relations: Web-based corporate press rooms in leading international companies, Public 
Relations Review  ( ), p - . 
( )Stuart L. Esrock and Greg B. Leichty, Organization of Corporate Web Pages: Publics 
and Functions, Public Relations Review, ( , , p .  
( )Sora Kim, et.al,  Expectation gaps between stakeholders and web based corporate 
public relations efforts: Focusing on Fortune  corporate web sites, Public Relations 
Review  ( ), p . 
( )Herrero Alfonso, Ruiz de Valbuena Miguel, op.cit, p . 
( )Herrero Alfonso, Ruiz de Valbuena Miguel, Trends in online media relations: Web-
based corporate press rooms in leading international companies, Public Relations Review 

 ( ), p . 
( )  www.elnasrltd.com.  
( ) www.al-barari.com. 
( )Chechen Liao, et.al, Website practices: A comparison between the top  companies 
in the US and Taiwan, International Journal of Information Management  
( ),p .  
( )Rafael Bravo, et.al, Corporate Social Responsibility as a Vehicle to Reveal the 
Corporate Identity: A Study Focused on the Websites of Spanish Financial Entities, 
Journal of Business Ethics, May , Volume , Issue ,, p .  

( )

 
( )http://www.kialgerie.com  
( )https://www.toyota.com.sa  

) 
( ) Adriane E. Russell, An Analysis of Public Relations and Dialogic Communication 
Effortes of (C)( ) Organizations, a Research Paper Submitted to the Graduate School in 
Partial Fulfillment of the Requirements for the Degree Master of Arts in Public Relations, 
Ball State University Muncie, Indiana December , p .  
( ) www.kia-uae.com  
( )https://www.iraqusedcars.ae   
( ) www.kia-uae.com  
( )Jayne Scuncio, A Content Analysis of Consumer Technology Corporate Blogs as 
Interactive Public Relations Tool, In Partial Fulfillment of the Requirements for the Degree 
Bachelor of Science, the Faculty of the Journalism Department California Polytechnic State 
University, San Luis Obispo, , p . 

( ) 
( ) 

http://www.prismjournal.org/homepage.html
http://www.prismjournal.org/homepage.html
http://www.elnasrltd.com/
http://www.al-barari.com/
http://www.al-barari.com/
http://link.springer.com/journal/10551
http://link.springer.com/journal/10551/107/2/page/1
http://www.kialgerie.com/
https://www.toyota.com.sa/
http://www.kia-uae.com/
https://www.iraqusedcars.ae/
http://www.kia-uae.com/

