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Abstract 
Ads in Egyptian news sites 

By Heba Rabee 

The study explores how Egyptian News sites publish Ads on its 

FrontPages. The study compares between the online edition of newspapers 

and independent news sites. The study uses survey method and content 

analysis to analyze the published Ads on Egyptian News sites  FrontPages 

to know its kinds, numbers and size. The study applies T Test to examine a 

hypothesis that there is a significant difference between  the online edition 

of newspapers and independent news sites in publishing Ads on its 

FrontPages. The study concludes many significant results; The validity of 

the hypothesis, There is a variety in size, kinds and numbers of Ads 

published on Egyptian News sites  FrontPages. Ahram portal got the first 

rank concerning the number of Ads, then El-Watan news sites and finally 

Masrawy.     

                                      
1

Christopher Harper, Jan Tonnemacher, Matthias Biebl, and André Duck. (1997). 

Available Online: The Future of Newspapers? Germany's Dailies on the World Wide Web, 

Available at: http://jcmc.indiana.edu/vol4/issue1/neuberger.html. Last visited 24/1/2016 
2
 Donica Mensing. (1998). The Economics  of Online Newspapers. Available online at: 

http://list.msu.edu/cgi-bin/wa?A2=ind9812A&L=aejmc&P=7409. Last visited 24/1/2016 
3

David R. Tompson & Brigit L. Wassmuth.(2001). Few newspapers use online classified 

interactive features. Newspaper Research Journal, Vol. 22. No. 4. PP. 16- 27 . Available 

online at: http://findarticles.com/p/articles/mi_qa3677/is_200110/ai_n8961038. Last visited 

24/1/2016 
4

Novak P. Thomas & Donna F. Hoffman.(2001). Profitability on the web: business models 

and Revenue streams . Available online at: http://elap.vanderbilt.edu. Last visited 

26/1/2016  
5
 Schiff Frederick.(2003).Business model of news web site :A survey of empirical trends 

and expert opinion .First Monday, Vol. 8, No. 6. Available online at: 

http://firstmonday.org/issues/issue8_6/schiff/index.html. Last visited 26/1/2016 
6
 Sylvia Chan-Olmsted & Louisa Ha.(2003).Internet business models for broadcasters: How 

television stations perceive and integrate the internet . Journal of broadcasting and 

electronic media. Vol47. No.4. PP.597-617. Available online at: 

http://www03.entrepreneur.com/tradejournals/article/112248760.html. -Last visited 

26/1/2016      
7

Nagwa A. Fahmy (2004). An exploration study for Egyptian Private online news sites: 

Product analysis and revenue stream . The Egyptian magazine for Mass Communication 

Science. Vol. 22, PP.29-69       

 

10
 http://www.alexa.com/topsites/countries/EG 

11
  (t2009هبة ربيع رجب    k  استخدامات الشباب المصري للمواقع الإخبارية العربية على  بىب ة الإرتررى t)

، رسالة ماجستير غير منشورةt جامعة عين بمسk كلية الآدابt قسم علوم الإعلام والاتصال دراسة مسحية  



(2017 مارس – ينايرعدد )  45 المجلد -حوليات آداب عين شمس 
 

- 458 - 
 

 

                                                                                               
(t2007& مها عبد المجيد ) دراسة المتغيرات المؤثرة عل  التفاعلية في النشر الصحفي عل  بب ة الإرترر k

 tكلية الإعلام kجامعة القاهرة t رسالة دكتوراه غير منشورة tتحليلة وببة تجريبيةtقسم صحافة 
12 http://www.alexa.com/siteinfo/ahram.org.eg 

13 http://www.alexa.com/siteinfo/elwatannews.com 

14 http://www.alexa.com/siteinfo/masrawy.com 

15    tد عىىادل عبىىد الغفىىار، دt. ،د سىىعيد النجىىارt. kتىىم عىىرت اسىىتمارتي تحليىىن الماىىموم وسىىمات المواقىىع علىى  ا سىىاترة

 الزهراء محمد .حمدفاطمة 

16 Barrie Gunter.(2003). News on Web. 1st edition. New York: Lawrence Erlbaum 

Associates publishers. PP.  26- 27.  

17 Nagwa A.Salam Fahmy. Op. Cit. 

18 Barrie Gunter.(2003). Op. Cit. 

19 Frederick Schiff. (2003),Op. Cit. 

20  Jeffery Mackie-Mason and John Metzler.(2001). Internet Media: What are the 

markets?Available at: 

http://www.personal.umich.edu/~jmm/presentations/industrialorganization/tpug-new-

orleans-01.pdf. Last visited 26/1/2016 

21Jan Erik Frantsvag.(2010). The role of advertising in financing open access journals”, 

First Monday. Vol. 15, No 1-3. Available at: 

http://firstmonday.org/htbin/cgiwrap/bin/ojs/index.php/fm/article/viewArticle/2777/2478. 

Last visited 26/1/2016  

22 Fredrick Schiff.(2006).Trends emerging more clearly: Business models of news Web 

Sites. First Monday, Special Issue #6: Commercial applications of the Internet ,Available 

at: http://firstmonday.org/issues/special11_7/schiff/index.html. Last visited 26/1/2016 

23 Bill Eager, Cathy Mc Call. (1999). The Complete Idiot's to Online Marketing. 1st 

Edition. Washington: McMillan. PP. 111 – 114.  

24  Deborah M. Moscardelli.(1999). Advertising on the Internet. 1st Edition. NJ: Prentice 

Hall.  PP. 64 - 66  

25 Robbin Zeff and Brade Aronoson. (2000).Advertising on the internet. 5th Edition. New 

York:  John Willy &Sons. P. 33. 

26 Bill Eager, Cathy McCall. (1999) Op. Cit, PP. 114 – 115. 

27Robbin Zeff and Brade Aronoson. (2000). Op. Cit. P. 33.  

 هبة ربيع، "استخدامات الشباب المصري للمواقع الإخبارية عل  بب ة الإرتررى k دراسىة مسىحية"، رسىالة ماجسىتير      28

 2009غير منشورة، عين بمس، كلية الآداب، قسم علوم الاتصال والإعلام، 

29 http://mobawaba.ahram.org.eg  

 

 

 

Reference in English

Books: 



 
 هبه ربيع رجب الإعلانات في المواقع الإخبارية المصرية

 

- 459 - 

 

 

                                                                                               
 Eager, Bill and Cathy Mc Call. (1999).The Complete Idiot's to Online Marketing. 1st 

Edition. Washington: McMillan.  

 Gunter, Barrie.(2003). News on Web, 1
st
 Edition. New York: Lawrence Erlbaum 

Associates publishers. 

 Moscardelli, Deborah M. (1999). Advertising on the Internet. 1st Edition. NJ: Prentice 

Hall. 

   Zeff, Robbin and Brade Aronoson. (2000). Advertising on the internet. 5th Edition 

New York: John Willy &Sons. 

Periodicals: 
- Fahmy, Nagwa A. (2004). An exploration study for Egyptian Private online news sites: 

Product analysis and revenue stream . The Egyptian magazine for Mass Communication 

Science. Vol. 22, PP.29-69      

online Researches:
-  http://www.alexa.com  

 Chan-Olmsted, Sylvia & Louisa Ha.(2003).Internet business models for broadcasters: 

How television stations perceive and integrate the internet . Journal of broadcasting and 

electronic media .Vol.47. No.4. Available online at: 

http://www03.entrepreneur.com/tradejournals/article/112248760.html. Last visited 

26/1/2016 

 Frantsvag, Jan Erik.(2010). The role of advertising in financing open access journals. 

First Monday, Vol. 15, No.1-3. Available at: 

http://firstmonday.org/htbin/cgiwrap/bin/ojs/index.php/fm/article/viewArticle/2777/2478. 

Last visited 26/1/2016 

  Jeffery Mackie-Mason and John Metzler.(2001). Internet Media: What are the 

markets?, Available at: http://www-

personal.umich.edu/~jmm/presentations/industrialorganization/tpug-new-orleans-01.pdf.  

Last visited 26/1/2016 

 Mensing, Donica. The Economics  of Online Newspapers. (1998) . Available online at 

: http://list.msu.edu/cgi-bin/wa?A2=ind9812A&L=aejmc&P=7409. Last visited 24/1/2016 

  Neuberger, Christopher, Jan Tonnemacher, Matthias Biebl, and André Duck. (1997). 

Online: The Future of Newspapers? Germany's Dailies on the World Wide Web, Available 

at: http://jcmc.indiana.edu/vol4/issue1/neuberger.html. Last visited 24/1/2016 

 Schiff, Frederick.(2003) Business models of news Web sites: A survey of empirical 

trends and expert opinion. First Monday, vol. 8, No. 6. Available online at:  

http://firstmonday.org/issues/issue8_6/schiff/index.html. Last visited 26/1/2016 

 Schiff ,Fredrick.(2006). Trends emerging more clearly: Business models of news Web 

Sites”, First Monday, Special Issue #6: Commercial applications of the Internet ,Available 

at: http://firstmonday.org/issues/special11_7/schiff/index.html. Last visited 26/1/2016 

 Thomas, Novak P.  & Donna F. Hoffman.(2001). Profitability on the web: business 

models and Revenue streams. Available online at: http://elap.vanderbilt.edu. Last visited 

26/1/2016 

 Tompson, David R.  & Brigit L. Wassmuth.(2001). Few newspapers use online 

classified interactive features. Newspaper Research Journal, Vol. 22, No. 4. Available 

online at: http://findarticles.com/p/articles/mi_qa3677/is_200110/ai_n8961038. Last visited 

24/1/2016 

 


