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Abstract 
Ads in Egyptian news sites 

By Heba Rabee 

The study explores how Egyptian News sites publish Ads on its 

FrontPages. The study compares between the online edition of newspapers 

and independent news sites. The study uses survey method and content 

analysis to analyze the published Ads on Egyptian News sites  FrontPages 

to know its kinds, numbers and size. The study applies T Test to examine a 

hypothesis that there is a significant difference between  the online edition 

of newspapers and independent news sites in publishing Ads on its 

FrontPages. The study concludes many significant results; The validity of 

the hypothesis, There is a variety in size, kinds and numbers of Ads 

published on Egyptian News sites  FrontPages. Ahram portal got the first 

rank concerning the number of Ads, then El-Watan news sites and finally 

Masrawy.     
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