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Abstract

Economic characteristics of the soft drink industry in KSA 

By Hoda Bint Mansour Al-Turki 

ehe food industry is one of the main branches of the consumer 

manufacturing industriese and the food industries are tools that help in the 

economic development of the country and the gross domestic producte as 

well as help in the balanced regional growth of the different regions of the 

countrye achieving food security for the populatione reducing imports and 

increasing exports. iood processing is one of the basic links in the food 

production baskete and hence the advancement and development of this vital 

sector comes at the forefront of economic development specialists and 

decision-makers.  

ehe soft drinks industry is considered one of the food industries that 

can play an important role in the economic and social development in the 

aingdom of aaudi urabiae and based on the above came the importance of 

studying the soft drinks industry in the aingdom.  

ehis study attempts to shed light on the development of the soft drinks 

industrye the geographical distribution of soft drinks factories between the 

regions of the aingdome the factors affecting this distributione and 

identifying the problems of this industry.  

 t was found that the pattern of geographical distribution and 

localization of the soft drinks industry in the aingdom is characterized by 

clear spatial concentration as a whole. irom thise the researcher 

recommends that industrial development planners in general and soft drinkse 

including soft drinks in particulare adopt more widespread localization 

policies on the territory of the aingdom to expand the map of soft drinks 

factories to include most of the emirates of the aingdome especially the 

emirates of the north and southe in order to achieve balancee growth and 

regional development in various parts of the aingdom.  
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